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Foreword 
 
Today, young people spend more of their waking hours engaging with some form of 
media—5 to 6 hours a day—than they do in any other activity. Research tells us that 
often both the quantity and the content of the media that children and adolescents 
consume can have a negative impact on their health. This is particularly true in the area 
of sexual health. Our media culture bombards kids with unhealthy sexual messages that 
contribute to early and unsafe sexual activity.    
 
In my work, I have found that the more teens hear and see sexy media, the more likely 
they are to become sexually active. In our study of 1,017 teens in North Carolina, white 
teens who had a high “sexual media diet” when they were 12 to 14 years old were more 
than twice as likely as those with less exposure to sex in the media to have had sexual 
intercourse two years later. The relationship was not as strong for black teens.  

 
In addition, we know that media are not the best sex educators. The media tend to leave 
out the crucial three C’s of healthy sexual behavior: commitment, contraception and 
consequences. Teens are defaulting to entertainment media for sexual information 
because they aren’t getting this information in other places.  
 
A growing body of research has shown that media literacy is an effective health 
promotion strategy that helps students avoid negative behaviors that are promoted or 
glamorized by the mass media. Classroom teachers and health educators should include 
media literacy in their prevention efforts. This manual provides youth-serving 
professionals with an excellent overview of why we should talk about the media with 
kids, and how to begin incorporating media literacy into existing curricula.  
 
We also know that one of the strongest protective factors against early sexual behavior is 
clear parental communication about sex. Parents should talk with their children about 
sexuality, set reasonable guidelines for media consumption, and encourage critical 
analysis of sexual messages in the mass media. This manual provides valuable tools and 
suggestions for parents that will help promote constructive dialogue at home.   
 
As a caring community, all of us, parents, schools, churches, and youth leaders should be 
providing accurate, comprehensive sexual health information for our young people. I 
encourage you to use the practical “how to” suggestions in this manual to start talking 
about media and sexuality with the youth in your life. By intervening early and from 
different viewpoints, we are in a position to help enhance the positive influence of the 
media and reduce the negative.  
 

Jane D. Brown, Ph.D. 
James L. Knight Professor, 
School of Journalism and Mass Communication  
University of North Carolina in Chapel Hill 
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“The truth is that sex is both more important and less important 
than our culture makes it out to be. It’s more important in that, 
at its best, it has meaning and emotional power. And it’s less 
important in that it is by no means the only important aspect of 
life or of love.” 
 

-Jean Kilbourne, Ed.D., in Killing Us Softly 31  
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Introduction 
 
Founded in 1979, The Women’s Center is a non-profit organization in Chapel Hill, North 
Carolina that serves over 4,000 adults and adolescents each year from Orange, Durham, 
Chatham, Wake, and Alamance counties and beyond.  The mission of the Center is to 
promote the individual and collective empowerment of the diverse community of women 
and girls in the Triangle. The Women’s Center offers a number of programs including 
M.A.G.I.C. (Media Analysis of Gender and Image Construction), a media literacy 
program focused on challenging unhealthy media messages related to sexuality, violence 
and gender. The primary objectives of M.A.G.I.C. are to provide direct services to youth 
in the Triangle area and to provide resources, training and support to educators around 
North Carolina. In addition, The Women’s Center offers Teens Climb High, an award-
winning pregnancy prevention program for at-risk middle school girls in Orange County.  
 
Through our work in these areas, we have recognized that pregnancy prevention 
programs rarely include a media literacy component. Research tells us that exposure 
to sexual content in the mass media does contribute to an increase in sexual activity 
among adolescents3 and that media literacy education has the potential to mitigate 
negative health consequences among youth.4 While media literacy is often included in 
substance abuse and violence prevention models, we have found that an in-depth 
exploration of media literacy is missing from almost all sexuality education curricula. In 
order to respond to this need, we have created this manual for health educators and other 
professionals working with youth in the area of pregnancy prevention. We hope that this 
manual will inspire professionals who work with youth to incorporate media 
literacy into new and existing programs, and that it will provide information that 
educators need to get started.  
 
This manual also includes information for parents. Because most media consumption 
happens at home, parents are in the best position to influence what kids are seeing and 
hearing, and to help them make positive choices when selecting media.  In addition, 
parents have many opportunities to talk with their children about the mass media and to 
help create media literate families. From follow-up interviews we have conducted with 
M.A.G.I.C. participants, we have learned that students who have received media literacy 
education have initiated conversations about the media with parents and siblings. We 
hope that this manual will encourage parent-teen communication about media and 
sexuality, and that it will give parents the tools they need to encourage critical 
thinking and positive media selection at home.  
 
We hope that you will find this information useful. Please send your feedback and 
questions to The Women’s Center by email at everywoman@womenspace.org or call us 
at 919/968.4610.  You can visit us online at www.womenspace.org.   

 
  Ann J. Gerhardt, MPH 
  Executive Director 
  January, 2007                                                                     
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Section I 
 
   Sex in the Media: An Overview 
 

 
More than ever, the mass media bombard children and 
teenagers with images and messages about sexuality. On TV 
and the Internet, in movies and music lyrics, in advertisements 
and video games, youth receive messages about what it means 
to love someone, what it takes to be attractive, what sex is and 
what sexuality should represent in their lives. The mass media 
communicate a great deal about sexual norms and sexual 
health. Unfortunately, these messages are often negative, 
unhealthy and untrue.  
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  How Much Media Are Youth Consuming?  
 

�  On average, youth spend over 6 hours a day with media.5 The average 
child over 8 years old watches 3 hours of TV a day—over 20 hours a 
week.6  

 
�  Youth are using “new” media more 

and more, including the Internet and 
video games, but haven’t cut back on 
their use of “old” media like TV and 
music. Instead, they are more likely to 
multi-task and use more than one 
medium simultaneously (for example, 
going online while watching TV).7 

 
 

�  More and more, adolescents’ 
bedrooms have become mini-media 
centers, away from parental oversight. 
A study of North Carolina 7th and 8th 
graders showed that 80% of teens have 
a TV, 56% have a videogame player 
and 35% have a computer in their 
bedrooms.8  
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What are we talking about when 
we say “media”? 
 
Forms of mass communication 
including: 

�  Television (TV) 
�  Radio 
�  Internet 
�  Movies 
�  Music and music videos 
�  Advertisements 
�  Magazines 
�  Newspapers 
�  Video games 
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�
�� How “Sexy” is the Media That Kids Consume?  
 

�  The average teenager in the United States will view nearly 14,000 sexual 
references in the media per year.10 

 
�  Seventy percent of all TV programs contain sexual content, with 34% depicting 

or implying sexual behavior.11 
 

�  Forty percent of music lyrics contain sexual content.12 
 

�  The number of sexual scenes on TV has nearly doubled since 1998, according to 
Sex on TV 4, a biennial study by the Kaiser Family Foundation.13  

 
 
Unfortunately, the mass media consistently fail to realistically depict the possible 
risks associated with sexual activity.  

 
�  Of the 14,000 sexual references in media that 

teens will be exposed to each year, only 165 
will deal with birth control, abstinence or risks 
of pregnancy and sexually transmitted 
infections (STIs).14  

 
�  Of the TV programs that portray sexual 

content, only 1 out of 7 depicts sexual risks 
such as the possible transmission of STIs or 
unwanted pregnancy, and nearly two-thirds of 
these depictions receive only minor emphasis.15  

 
�  While the inclusion of references to “safer sex” 

issues in TV has increased since 1998, that rate 
has leveled off in recent years.16 

 
 
 

The reality is that the earlier teens initiate sexual activity, the more at risk they are 
for teen pregnancy and the transmission of STIs.17  Half of all new HIV infections in 
the United States are among teenagers,18

 with young black women experiencing the 
highest HIV rates of all demographic groups.19 One in every two sexually active 
teenagers acquires an STI by the age of 25. Although there have been recent declines, the 
teen pregnancy rate in this country is still three to ten times higher than the rates in other 
industrialized countries. 20  One in three girls in the U.S. will become pregnant during her 
teen years.21

 

 



Media, Sex and Health: A Community Guide for Professionals and Parents 
                                                                                                                 
      

   11

 
��  
Effects of Media Consumption�
 
As messages in the media are constantly repeated, they have a slow, cumulative influence 
on people’s social beliefs, attitudes and behaviors.22 Research findings on the influence of 
media on sexual beliefs and behaviors include:   

 
�  Researchers studied teens’ use of four types of media (TV, movies, music and 

magazines) and found that white teens who have a high “sexual media diet” 
are twice as likely to initiate sexual intercourse by the age of 16 than those 
who are exposed to less sexuality in the media. Black teens are more influenced 
by parental expectations and peer behavior.23   

 

�  A study of TV viewing showed that youth 
who are exposed to high levels of sexual 
content in TV are twice as likely to initiate 
early sexual intercourse and other sexual 
activity such as “making out” or having oral 
sex. TV shows that include discussions about 
sexuality or sexual innuendo affect teens as 
much as shows that actually portray sexual 
activity.24  

 
 

 

�  Messages about sex outside of marriage in 
prime-time TV programs and music videos 
contribute to more permissive attitudes about 
premarital sex.25  

 
 
�  There is an association between high 

exposure to sex in the media and increased 
perceptions about frequency of sexuality in 
the real world.26

  Teens are influenced by their 
perceptions of their peers’ sexual activity, and these perceptions can be 
influenced or reinforced by the media.27

 
 
 

 
�  Both parents and teens report that they believe that sex in TV programming does 

impact youth behaviors. Eighty-three percent of parents say exposure to sexual 
content contributes to children becoming sexually active before they’re ready. 
Seventy-two percent of 15-17 year olds say that sexual programming on TV 
influences kids their age.28  
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Media and Sexual Health Information 
 
Unfortunately, research has shown that parents rarely talk about sexuality with their 
children in a timely and thorough way. More and more, schools are not allowed to teach 
comprehensive, medically accurate sexuality education; reliance on federal money often 
means that teachers can only promote abstinence until marriage and discuss failure rates 
of contraception.29  
 
So, where are kids getting their information about sexual health?  
 

�  Research has shown that media have become the primary sex educators in this 
country.30  

 
 

�  More than one-third of 10-12 year 
olds say their peers get “a lot” of 
important information from TV and 
movies. Among 13-15 year olds, only 
friends provide more information than 
the media – media beat out parents 
and teachers.31 

 
Increasingly, youth are getting health information 
from the Internet. The world wide web provides 
teens with the anonymity, freedom, and control 
that they highly value. In particular, youth go 
online to find out information about sexual health. 
The Internet allows them to connect with experts 
and other young people with similar questions or 
situations.  
 

�  Seventy-five percent of teens research 
health-related issues online. The 
Internet is easy, anonymous and seen 
as risk-free by teens. 

 
Health organizations and advocacy groups have 
created many excellent websites for teens because 
of the popularity of the Internet as a source for 
sexual health information.32  Unfortunately, there 
is also a great deal of inaccurate, outdated and 
misleading health information online. We need to 
help make sure that youth know how to access the 
accurate health information they need and want 
via the Internet.  

“In the absence of effective, 
comprehensive sex education at 
home or in the schools… media 
have become the leading sex 
educators of children and 
adolescents today.”   -American Academy 
of Pediatrics, Committee on Public Education ii   

 

 
This website, www.sexetc.org, is one example 
of an online resource with accurate information 
for teens. See page 57 for a list of websites that 
youth can go to for information about sexual 
health. 
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Stories the Mass Media Tell Us About Sex  
 
In the past, the “stories” told about how to live and how to act came from parents, 
schools, churches, and community members. Increasingly, media are today’s storytellers.  
Unfortunately, the messages about sex that we get from the media are often negative, 
unhealthy or untrue.  
 
What do the mass media tell us about sexuality? Do any of these sound familiar?  
 

�  Sex is the most important thing in life. 
�  Men need to have a lot of sex to be masculine. 
�  Protection is not necessary. 
�  The only acceptable form of sexuality is 

heterosexuality. 
�  Women’s bodies are objects of pleasure for 

men. 
�  Alcohol and drugs can help you have better sex. 
�  Violence and sex are connected. 
�  There are no negative consequences of sexual 

activity. 
�  Women use sex as a “bargaining chip.” 
�  Pimping and prostitution are glamorous. 
�  Gay people are sick or weird. 
�  You must fit the beauty ideal in order to be sexy. 
�  Older people don’t or can’t have good sex. 
�  Women must be thin to be sexy. 
�  Men must be muscular to be sexy. 
�  Most good sex happens outside of monogamous 

relationships. 
�  “Hooking up” isn’t sex. 
�  Drinking will make you a better lover.  
�  Older women are no longer appealing or sexy.  
�  Women of color are more sexually docile, 

domineering, irresponsible or promiscuous. 
�  Men of color are more sexually violent, 

promiscuous, irresponsible or disrespectful. 
�  Most teens today are having sex.  
�  Sex is no big deal.  
�  Sex is power. 
�  Sex is love. 

 
Many of the messages we get about sexuality are communicated in subtle, indirect ways. 
Part of becoming “media literate” is looking beyond the obvious to see the hidden stories 
that are being told by media.  
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Violence and Sex in the Media 
 
Violence has always been prevalent in media; however, the amount of violence has 
increased in recent years and the violence portrayed has become much more graphic, 
sexual, and sadistic in nature.  For example, one of the most popular video games in the 

world, Grand Theft Auto, allows players 
to beat prostitutes after having sex with 
them.33 Often, violence against women 
is glamorized, justified or eroticized, 
reinforcing the belief that it is acceptable 
and normal to abuse or assault women.34  
In recent years, the “bruised look” has 
become popular in the fashion industry; 
advertisers will present women with 
dark make-up around their eyes so that it 
appears the women have been battered35 
(see Fetish Scent advertisement below). 
Advertisers often objectify women, 
showing certain body parts with no face 
or even literally turning their bodies into 

objects.  Researchers have found that when someone is depersonalized and no longer 
seen as a free agent, then it is easier to excuse violence against that person.36  
 

 
 
 
 
 
 
 
 
 
 
 

 
The mass media also perpetuate the culture of violence by 
reinforcing stereotypes of what it means to be masculine 
and feminine. Too often, we receive the message that 
women should be innocent, meek, passive and objects of 
men’s desire, while “real” men should be domineering, 
intimidating, controlling and aggressive.  The lack of 
diversity in images of masculinity and femininity hurt 
both men and women by limiting how we can express 
ourselves and relate to others.37 
 

 
Text in advertisement reads: “Fetish 
Scent. Apply generously to your 
neck so he can smell the scent as 
you shake your head ‘no.’” 

Image from Grand Theft Auto Vice City 
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Body Image and Sexuality in the Media 

 
The media constantly tell us stories about what it takes to be 
sexually attractive. In our media culture, the “ideal” female 
body type for white women is almost always portrayed as ultra-
thin, tall, and large-breasted.  In reality, only 5% of women 
have the body type portrayed as the norm. Images in the media 
are almost always airbrushed and many of the models get 
cosmetic surgery, which means that the “ideal” is unrealistic 
and unattainable.  The media generally tell women that if they 
want to be more attractive or happy, they need to change their 
bodies; advertisers know that if women feel insecure about how 
they look, they are more likely to buy the products that promise 
to make them more sexually appealing, fit or youthful.38  The 
emphasis on thinness and unattainable perfection can contribute 
to eating disorders and low self-esteem among girls and 
women.39 

 
For women of color, the messages about body image in the 
media culture are more complex. Typically, more diverse 
body types are acceptable and seen as desirable in the 
African American and Latino communities. However, 
women in these minority groups are not immune to the 
emphasis on thinness. Despite the stereotype that eating 
disorders exclusively impact white girls and women, African 
American and Latino women are also affected by anorexia 
nervosa, bulimia nervosa and other eating disorders.40 Also, 
the desirable “thick” body type, in which a woman has large 
buttocks and thighs but is skinny everywhere else, is also 

unrealistic; many celebrities with 
this body type have had cosmetic 
surgery. And although a preference for larger bodies can 
protect African American girls from a preoccupation with 
dieting, it can also encourage obesity, which is a risk factor for 
other physical and psychological problems.41   
 
For men and boys, a variety of body types are portrayed as 
acceptable in the media. However, the “ideal” body type 
presented in the media is lean, v-shaped, and very muscular.  
The increase in the objectification of males in the media has 
contributed to a rise in eating disorders among boys and men.  
Males can also have problems with muscle dysmorphia; the 
obsession with becoming more muscular can lead to over-
exercising and/or steroid use.42 
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The Sexualization of Children and Young Teens 
 
Young people, particularly girls, are increasingly sexualized by the popular media. The 
fashion industry and advertisers commonly use young girls to model as if they were older 
women.  Many times these girls wear provocative clothing in the ads or their pictures are 

taken using camera 
angles that are 
commonly used in 
pornographic 
media.43  

 
Media producers will also make adult women appear childlike by dressing them in 
clothing meant for young girls like a school uniform, or by posing them with a toy or 
with their fingers in their mouths.  Advertisers and other media producers then sexualize 
the childlike qualities of the models by putting them in erotic poses or by dressing them 
in small, tight-fitting clothing.44 
 
A media culture in which children are constantly associated with sexuality can contribute 
to the earlier onset of sexual activity among young people, as well as make children more 

vulnerable to sexual assault.  Media also send girls 
conflicting messages about sex: on one hand, girls 
are told to be innocent and happy with who they are, 
but on the other hand, they are told to be preoccupied 
with their appearance and how to be sexually 
desirable to boys and men.45         

 

�
�

� /� ������	�����	��	������������#��#���
�
���
�
��������
����
�
����
��	��������������������������� �
	����
�����������������������
�����������6��
�������
���������������������������������������
��������

�����
��	��������������	
�
������
�����������������������7���������	���
�
�����������#����������������
	���������������
�
����
��	���8����������6��������
������������������	 
�

��	���#��������#�������������������	����
������
�
��������������������

��������#���������  �

�)�����3������"��)� ���"����

���������
5�	�����������������!����
� �� �

� ����
��������
����#��
!������4�������
������
���������
����#���	
�����
����	
���������	�
�������
�������
��������
��������
�����������
������  iv�
 



Media, Sex and Health: A Community Guide for Professionals and Parents 
                                                                                                                 
      

   17

 
 
Media as a Positive Force in Our Society 
 
Not all popular media that children and teens are exposed to are negative.  Media can 
help disseminate health information and promote responsible sexual behaviors.  A 
number of recent studies have shown that viewers who watch TV programs emphasizing 
sexual risk and responsibility messages are more likely to be aware of sexual health 
concerns.46  
 
 

�  TV has been effective in 
promoting the use of family-
planning clinics in American 
communities.47 

 
 

�  In 2002, the Kaiser Family 
Foundation interviewed teens 
after viewing a particular 
Friends episode which depicted 
an unplanned pregnancy due to 
condom failure.  Sixty-five 
percent of the teens interviewed 
remembered that the unplanned 
pregnancy happened because of 
condom failure.48 

 
 

�  The Kaiser Family Foundation surveyed 3,500 regular viewers of the TV drama 
ER after an episode aired about human papilloma virus (HPV).  The survey found 
that the number of viewers who had heard of the virus doubled after the airing of 
the show.  A third of the respondents stated that they learned about HPV from the 
ER episode.  Also, the number of people who could correctly define the virus 
tripled after viewing the show.49   

 
 
 
We must remember that youth—and adults—love the mass media! Educators and parents 
must avoid being overly critical of the media that children and teens love. Instead, teach 
youth to become media literate. Sections II and IV of this manual provide discussions 
about what professionals and parents can do to make a difference.  
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Section II 
 
What Educators and Prevention Specialists  
Can Do to Make a Difference 
 

The first step to addressing problems associated with media 
consumption is helping youth manage their media “diets” so 
that they make healthy choices about how much and what types 
of media they consume. Educators and prevention specialists 
should partner with parents to explore ways to limit media 
consumption and promote healthy media selection.  
 
In addition, a growing body of research documents that media 
literacy is an effective model for helping youth avoid unhealthy 
or destructive behaviors that are glamorized and promoted by 
the mass media.50 While this is an expanding field and is 
common in countries such as Canada and Australia, media 
education is often missing from classrooms and after-school 
settings in the United States.  
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What is Media Literacy?   
 
The leaders in the field define media literacy as "the ability to access, analyze, evaluate 
and produce media in a variety of forms."51 Media literacy education gives youth the 
critical thinking skills they need to understand and assess media messages so that they 
can independently decide whether to accept or reject those messages. By engaging in this 
process, students are able to avoid destructive behaviors that are encouraged overtly or 
covertly by the media, and thus live more authentic, healthy and productive lives.  
 

 
Expanding our definition of “literacy”: 

 
Typically, we think of literacy as the ability to read 
and write. A changing world requires that we be 
able to “read” (analyze) messages that come to us 
through the mass media and “write” (produce) our 
own media messages.  
 
 
 

Essential concepts of media literacy:  
 

�  Media messages are constructed. 
�  Messages are representations of reality with embedded values and points of view.  
�  Each form of media uses a unique set of rules to construct messages.  
�  Individuals interpret media messages and create their own meaning based on 

personal experience.  
�  Media are driven by profit within economic and political contexts.52   

 
 
Essential questions to ask to promote media literacy:  
 

�  Who paid for the media?  
�  If it is an ad, what are they selling?  
�  What group are they targeting?  
�  What persuasion strategy is used?  
�  How does the image make you feel?  
�  What story is being told? 
�  What are the text and sub-text?  
�  What information is left out? 
�  What values are communicated?   
�  Is the message positive or negative?  
�  If it’s negative, what can you do?53  
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Why Should We Use Media Literacy as an Education Strategy?  
 
 

�  Media literacy can help mitigate the negative health effects of media and 
enhance the benefits.  

 
�  Media literacy can promote critical thinking and literacy skills that can be 

applied to other areas. 
 

�  Media literacy can promote civic engagement. 
 

�  Media literacy activities are compelling for students. They love to talk 
about the media! 

 
Does It Work?  
 
A comprehensive review of media literacy curricula conducted by the Kaiser Family 
Foundation showed that media literacy interventions have had positive outcomes in areas 
such as violence prevention, eating disorder prevention and tobacco/alcohol-use 
prevention.54 Despite these findings, few community groups in North Carolina are 
providing media education to children and adolescents. 
 
The American Academy of Pediatrics says, “media education is an effective approach to 
mitigating [the] potential problems” with media consumption. They advise that “schools 
should be encouraged to add a media education component to their sex education 
program content.”55  
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Getting Started…Finding Media Examples to Use in Class 
 
Before you begin teaching media literacy, it is very important to have compelling media 
examples to use in class or during after-school sessions. Magazine advertisements are 
one of the easiest and best types of media to collect to use for lesson plans.   
 
It is important to teach students how to analyze ads because they are a form of media that 
explicitly try to influence youth behavior. Advertisers attempt to convince children and 
teens that if they buy Product X, they’ll be happier, healthier, sexier, more popular…you 
name it, advertisers promise it! It is important for health educators to teach youth how to 
deconstruct these messages so that they can independently decide if the promises are true 
or not. Advertisers also tell us “stories” about what it means to be a successful, happy and 
normal person in today’s world. Again, youth need the critical thinking skills that will 
allow them to identify and evaluate these stories so that they can decide what messages to 
accept and what to reject.  
 
Also, unlike gathering TV or movie clips, collecting magazine ads is a low-tech option 
that does not cost a lot of money. Ask your school, doctor’s office or public library for 
old magazines, ask your students to bring in magazines from home, ask volunteers 
from the community to donate old magazines, and/or go to your local recycling 
center and pull magazines out of the bin. You can go through magazines and cut out 
relevant ads to use as examples, or you can ask students to do so either at home or during 
class time.  
�

�
“Advertising…contains a significant amount of 
sexual imagery, including the inappropriate use of 
children in provocative poses. Sex is used to sell 
most common products from shampoo to hotel 
rooms, yet when children and adolescents respond 
and become sexually active too young, society 
seems to blame young people, not the advertisers.”  
 
          -American Academy of Pediatrics, 
           Committee on Public Education56 
 
 
 
 
 
 
 

 
 
 

 

Children as young as age three recognize brand 
logos. Advertisers want children and teens to 
develop brand loyalty as early as possible. ix�
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Getting Started…Finding Media Examples to Use in Class--continued 
 
Another free, low-tech option is to use relevant music lyrics in class. Go to any of the 
following websites to download and print lyrics of the latest popular songs for free.  

Excerpt from “Lollipop”  by Snoop Dogg57  

Ehehe, oh really? 
You know what? .. You talk too much 
Hoe get up out my face unless you tryin to fuck 
Cause on the real a nigga kinda drunk 
And right now the way you lookin bitch you fly as fuck 
I don't even know if I done had too much 
You play too much, I had to fuck 
Cuddled you up and put my hands on your butt 
Rubbin your stuff and now your pants full of nut 
.. You can't tell me nuttin 
Let me shoot my thang on your bellybutton 
I got to, keep it gangsta 
Your homegirl want some, I just might bank her                    
Shank her, bank her, and take her bankroll  
Big Snoop Dogg and my game is way cold                                                                                                   
Never, ever, overexpose 
I usually got a car with a room full of hizzoes 
 
[Chorus] 
Snoopy, ooh-wee, you so fly 
Can I give you a little piece of the pie? 
Shake it, bake this thing for me 
Cause you just flow so viciously 
Soopa-Duper, you so fly 
Can I give you a little piece of the pie? 
Shake it, bake this thing for me 
Cause you just flow so viciously.  

 
Singer Snoop Dogg  

www.azlyrics.com/ 

www.lyrics.com/ 

www.lyricsdownload.com/ 

www.lyricsandsongs.com/ 

www.ohhla.com/ 

www.raplyricssearch.com/ 

www.songlyrics.com/ 

www.dapslyrics.com/ 

www.ugrls.com/ 

www.dahiphop.com/ 
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Media Production Activities 
 
In addition to lessons promoting critical media analysis, media production must be a 
component of media literacy curricula.  

 
 
Regardless of your level of experience with media 
production and what type of production 
equipment (if any!) you have available, you can 
lead media production projects with kids.  
 
 
 

Some ideas of media production projects to do with youth:58  
 
1. Public Service Announcements (PSAs)—Radio or Video 
A PSA is a non-commercial "advertisement,” typically on radio or TV, broadcast for the 
public good. Ask your local radio stations and/or cable access TV stations to help your 
students produce their own PSAs and then broadcast their work. As an alternative, 
students could read their PSAs over their school’s public announcement system.  
 
2. Counter Ads 
The creation of “counter ads” is one of the most popular forms of media production 
projects in media literacy curricula. The anti-tobacco “Truth” ads are well-known 
examples of counter-ads. One easy way to make counter ads is to take an existing 
magazine ad and manipulate the words or image to change the meaning. Students can 
also make an ad from scratch, using original drawings or collages of magazine images.   
  
3. Write Op-Ed Articles 
Students pick an issue that they feel strongly 
about and write an editorial letter to a local or 
school newspaper.  
 
4. Songs  
Students decide on a positive message that 
they want to focus on, and then they write 
original lyrics about the topic(s). 
Alternatively, students can adapt lyrics of a 
popular song to convey more positive 
information. If students want to set their lyrics 
to music, they can either select prerecorded music or create their own. If you have access 
to video cameras, consider asking students to create music videos. (See page 22 for a list 
of websites where you can download music lyrics.)  
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Sample counter-ad from http://www.badvertising.org 
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Media Production Activities—continued 
 
5. Documentary, Movie or Radio Call-In Show 
These are longer-term projects you can do with students. Youth can write their own 
scripts for a TV documentary or movie. They can organize a radio call-in show and field 
questions about sexual health.  
 
6. Webpage or blog 
“Blog” is short for weblog. A weblog is a journal (or newsletter) that is frequently 
updated and intended for general public consumption. Students can create webpages or 
blogs about sexual health information.     
 
BEFORE:                                                             AFTER:  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
�
����
������	������� �
,����
�����
������"9�;�	#��������	�������<�
�
���
� ���*���#������
�����
������
�
��������
�������	����(�
�
�����9
������
����������� �
�������������	��
�	����
�����
#������
���������������������������
�������

��#���� ��*������
��������������������
���
5���������	�������������	����	�
���������
������
�� ���
���
�����������������������

�����;
<���������	��
�	����
�������7�������������� ����������
���
������
���������
����������,��������	�����
������������������
������ 
����*�����#�������

��(�
������
>�
���������
���������������#������
����	��
�	����
-�� �����'������������
������
��������������
��	�
����������
��	���������*����������	��
�	����
�� ���	
����������	�����������

���

Original and counter ads from http://www.badvertising.org 
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Section III 
 
   Sample Lesson Plans for Educators 
 
 

The following section includes sample activities that can be 
used in a classroom or after-school setting. These lessons are 
best suited for middle or high school students, although some 
activities can be adapted for younger audiences. In addition, 
this section includes sample media production projects that you 
can replicate in your own community.  
 
There are many media literacy lesson plans available for free 
through the Internet. See the resource section starting on p. 50 
for websites that you can visit. 
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Note to Educators: Promoting Critical Thinking 

 
Before you begin…. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
“We talked about how [the media] affected us. Most of us hadn’t thought about it before. 
It’s like when you’re listening to music, you’re into the beat, dancing along. Once you 
read the lyrics, you see what they’re saying about cash, cars and girls, and you’re like 
‘wow, I didn’t know he was saying that.’ Now I see all the inappropriate language [in 
music].”      -Michelle, age 13 

 M.A.G.I.C. participant59 
 

Tip for Educators:  
 
While educators must help students critically evaluate the media, it is 
very important that educators avoid media bashing!  Students 
love the media, and you will alienate them if you communicate 
(verbally or nonverbally) that you disapprove of the media that they 
love. Also, remember that the media does contribute many important, 
positive things to our society. Rather than explicitly identifying the 
problems that you perceive in media, give students the opportunity to 
identify, analyze and evaluate media themselves. And be prepared: 
students may disagree with you! That’s okay. The goal is to teach 
critical analysis.  
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Sample Icebreaker:  Media Jeopardy 

Students love the mass media, and they love talking about it in class.  This activity works 
well because it sends a message to students that it’s acceptable and appropriate for them 
to talk openly about pop culture in the classroom setting.  
 
Before class:  

�  Create a simple Jeopardy board with types of media as the categories.  
�  Ahead of time, make up questions about current TV shows, music artists and 

commercials. (If you are not familiar with current pop culture, don’t worry! Ask 
an intern, volunteer, or one of your students to help create the questions.)  

 
In class:  
1) Activity:  

�  Split the group into two teams. Have them take turns choosing Jeopardy 
categories and answering questions. Give out small prizes to the winning team.  

 
Sample Jeopardy board:  

 

 
 

Advertisements Music TV 

100 100 100 

200 200 200 

300 300 300 

400 400 400 

500 500 500 

 
 

Sample questions/answers:  
Advertisements Music TV 

As a glaring example of 
“product placement,” what 
soft drink do you typically 
see American Idol judges 
Paula, Simon and Randy 
drinking during the show? 

 
[Answer: Coke] 

What did performer 
Sean Puffy/P. Diddy 
Combs recently shorten 
his name to?  
 
 
 

[Answer: Diddy]  

Which UPN show did 
runway model Tyra 
Banks create and also 
star in as a judge?  
 
 

[Answer: America’s Next 
Top Model] 
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Sample Lesson One 
Identifying Advertising Persuaders: Does Sex Sell?  
 
Before class: 

�  Create a poster with the definition of media and a list of electronic and print 
media. [Media are forms of communication that reach many people including TV, 
Internet, movies, radio, music and music videos, advertisements, magazines, and 
newspapers.] 

�  Pre-prepare posters with one advertising “persuader” printed on each one. 
�  Make copies of handout: “Identifying Persuaders” on page 31. 
�  Collect a diverse assortment of contemporary magazines for use in class. See page 

21 for suggestions of where to get free copies of magazines. 
�  Collect paper, scissors, glue, markers, etc. that students need for counter ads 

activity.  
�  Arrange for the students to have access to the Internet during class and/or print off 

sexual health facts for them from the websites listed on page 57.  

In class:  
1) Discussion:  Purpose of Advertising 

�  What is the definition of media? What are some types of media? [Answer: Media 
are forms of communication that reach many people including TV, Internet, 
movies, radio, music and music videos, advertisements, magazines, and 
newspapers.] Hang up poster that you created ahead of time with the definition.  

�  Go-Round: Ask the students to take turns telling you their favorite TV show.  
�  Discussion: What are the main goals of the media? [Answer: Educate, entertain, 

and persuade.] 
�  Discussion: How do producers get the money to create TV, magazines, radio and 

newspapers? Use one or two of the TV shows that they listed during the Go-
Round. For example, ask “How do they get the money to make The Simpsons?” 
[Answer: Advertisements/commercials. Discuss how advertising works.] 

�  What is the purpose of advertising? [Answer: To persuade us to buy a product.] 
�  Discussion: Why is it worth it to the advertisers to pay the big bucks to run ads? 

[Answer: Advertising works! Commercials convince people to buy certain 
products.] 

 
2) Exercise: Understand and recognize some of the tactics advertisers use to persuade 
potential customers. 

�  Hang paper or posters around the classroom with a “persuaders” on each sheet. 
See hand-out on page 31 for a list of persuaders. 

�  Explain what each “persuader” is and how it is used.  
�  Break the class into small groups. Hand out copies of recent popular magazines. 

Tell the groups to find ads that use the persuaders that you have listed, and have 
them complete the hand-out on page 31 as they work.  

�  After the groups have found ads, instruct them to hang the ads up beside the 
poster with the persuasion tactic that they think is being used. Ask the group if 
they agree and/or think any other persuader was used.  
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Sample Lesson One continued 

 
�  Explain that advertisers make us a promise. Each of the persuaders represents a 

promise of something good that will happen to us if we buy the product that is 
being sold. Ask the class if they agree with the promises that are being made. Will 
these good things really happen to us?  

 
3)  Discussion: Sex Appeal 

�  Discuss the following:  
o  Why do advertisers use sex appeal to sell a product? Why does “sex sell”? 

[Sample answers: Sexual images grab people’s attention. Advertisers make the 
promise that if you buy the product, you’ll be more attractive and/or have a 
sexual relationship like the one portrayed.] 

o Point out that advertisers connect sexuality with products that are not very 
“sexy.” Point out that the connection between the product and sexuality is often 
absurd. (Find an example, if possible.)  

o Generate a list of the messages that are communicated about sex in advertising. 
Push your students to go beyond the obvious. Discuss whether these messages 
are healthy or unhealthy and if they are true or untrue. [Sample messages: Sex is 
the most important thing in life; there are no negative consequences of sexual 
activity; protection/contraception is not necessary; women exist to please men; 
men need to have a lot of sex to be masculine; everyone is heterosexual; alcohol 
and drugs can help you have better sex; violence and sex are connected; you 
must fit the beauty ideal in order to be sexy; etc. (See pages 13-16 for 
discussions about sexual messages in the media.) 

 
4) Activity: Creating Counter Ads with Healthy Messages about Sex 
Instruct your students to make counter-ads or spoof ads related to the issue of sexuality. 
One easy way to make counter ads is to take an existing magazine ad and manipulate the 
words or image to change the meaning. Encourage students to edit ads that have negative 
messages or inaccurate information about sexuality; make changes so that the ads are 
more positive and/or have accurate information about sexual health. Students can also 
make an ad from scratch, using original drawings or collages of magazine images.  Give 
students access to medically accurate health information about sexuality for them to use 
in their counter-ads. (See page 51 for a list of websites.) When the students are done, 
have them share their work with the group and discuss.  
 
Alternative activity: Instruct your students to create their own original ad or a storyboard 
for a TV commercial. Have them “sell” an everyday object that can be found in the 
classroom (eg. shoe, pencil, computer). Instruct them to use “sex appeal” as the persuader 
in their ad as a way to underscore the fact that sex is used to sell everything in our 
culture. When the students are done, have them share their work and discuss. 
 
*Please note: The material in this lesson can be covered in several class periods or after-
school sessions if there is not enough time to complete all activities. 
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Handout  
Advertising Persuaders60 
 
“Persuaders” are the strategies that advertisers use to make people want to buy their 
product. It is your job to identify the “persuaders” that are used in different ads.  

 
Persuasion Tactic How it works… List one advertisement that 

uses this “persuader.”  
Celebrity 
Association 

The ad promises that if you use this 
product, you’ll be like the celebrity in 
the ad. Also, because we like and 
respect this celebrity, we trust his or 
her endorsement.  

 

Sex Appeal Sex is used to get our attention. Also, 
the promise in the ad is that if you use 
this product, you will be more 
attractive or get the relationship that 
you want.  

 

The Cool Appeal  Everybody’s doing it and you should 
too! The promise is that if you use this 
product, you’ll be cool and more 
socially acceptable.  

 

Fear The message in the ad is that the 
world is a dangerous place, and you 
will be vulnerable unless you use this 
product. 

 

Warm and Fuzzy These ads use sentimental images (eg. 
animals, families, kids, etc.) to pull at 
our heart strings so that we develop a 
positive association with the product. 

 

Humor Humor is powerful. If you can make 
people laugh, they are more likely to 
have a positive association with your 
product.  

 

Masculinity or 
Femininity 

Ads tell us stories about what it means 
to be a “real” man or woman. The 
message is that if you want to fit the 
culturally acceptable and/or 
stereotypical image of masculinity or 
feminity, you should use this product.  

 

Scientific 
Evidence 

These ads promise us that the 
product’s worth has been proven 
scientifically. The ad uses charts, 
graphs and testimonials from 
“experts.”  
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Sample Lesson Two 
Let’s Talk about Sex 

Before class:  

�  Find and print copies of lyrics of a popular song that has strong messages about 
sexuality (see page 22 for a list of websites that have printable lyrics).  

�  Bring copies of “Let’s Talk about AIDS” by Salt-N-Pepa on page 33.   
�  Arrange for the students to have access to the Internet during class and/or print off 

sexual health facts for them from the websites listed on page 57.   

In class:  
1) Discussion:  
Hand out copies of the lyrics of a currently popular song containing sexual themes. Ask 
the following questions (eliminate ones that are not appropriate for the song you’ve 
chosen):  

�  What does this song tell us about sexuality? What does it tell us about 
relationships?  

�  What are the unhealthy messages in this song? What are the healthy 
messages? 

�  What do we know about the artist? How old is s/he?  
�  Does this song include any stereotypes? (Define the word “stereotype” if 

needed.) 
�  What are the underlying messages that are communicated about sexuality (eg. 

sex gives you power, being in love is all that matters, you should have sex 
with lots of people, etc.)? Which messages do you agree or disagree with?  

 
2) Discussion: Let’s Talk about HIV/AIDS 

�  Hand out copies of “Let’s Talk about AIDS” by Salt-N-Pepa. Explain that this 
song is old (1992) but that it is still relevant today. Read the lyrics aloud. Ask the 
following questions:  

�  What do we learn about HIV/AIDS from the song?  
�  Do the participants like the song? Do they think it will help promote safe sex?  
�  Read the passage about the background of the song that follows the lyrics in the 

hand-out. Do you think the artists made a difference by creating it?  
 
3) Activity: Write Your Own Lyrics 
Break the class into small groups. Instruct them to go online to one of the websites on 
page 57 and find 4-5 facts about teen pregnancy, STIs or other issues pertaining to 
sexuality. Instruct them to write song lyrics that incorporate these facts. When the groups 
are done, have them read or sing the songs aloud. (Alternative: Students can write poems 
instead of song lyrics.)  
 
*Please note: The material  in this lesson can be covered in several class periods or 
after-school sessions if there is not enough time to complete all activities in one period. 



Media, Sex and Health: A Community Guide for Professionals and Parents 
                                                                                                                 
      

   33

 
 
“Let's Talk About AIDS”  by Salt-N-Pepa61 
 
[Hit me. Come on] 
CHORUS 
Let's talk about sex, baby 
Let's talk about you and me 
Let's talk about all the good things 
And the bad things that may be 
Let's talk about sex (4xs)  
 
Yo, let's talk about AIDS (go on) to the 
unconcerned and uninformed 
You think you can't get it? Well you're wrong 
Don't dismiss, dis, or blacklist the topic 
That ain't gonna stop it 
Now if you go about it right you just might 
save your life 
Don't be uptight, come join the fight 
We're gonna tell you how you can get it and 
how you won't 
All of the do's and all of the don't's 
I got some news for you so listen, please 
It's not a black, white, or gay disease 
Are you ready, Pep? Yeah, I'm set 
All right then, come on, bet 
 
CHORUS 
 
[So if you do come up HIV positive (mmm-
hmmm) or have AIDS (yeah) 
We just want you to know (what?) that there 
are treatments (that's right) 
And the earlier, the sooner, detected the better 
off you'll be 
Tell 'em please 
Hey, yo, Pep, you get checked? 
Yep, every year, G] 
 
Now, you don't get AIDS from kisses, touches, 
mesquito bites, or huggin' 
Toilet seats, telephones, stop buggin' 
You get it from sex or a dirty drug needle 
Anal or oral now, people 
Women can give it to men and men mostly to 
women 
The facts are simple, right and exact 
And once you get it, there's no turnin' back for 
you 
There ain't a cure so you gotta be sure 
Protect yourself or don't have sex anymore 

Mothers might give it to their babies through 
the womb 
Or through birth, don't be an ass and assume 
AIDS ain't got no smell or taste 
It don't care about your race 
You see a nice, kind face - you think you're 
safe? 
I'm sorry, that's just not the case 
There's no debate, conversate with your mate 
And don't wait until it's too late 
 
CHORUS 
 
Ladies, all the ladies, louder now, help me out 
Come on, all the ladies - let's practice safe sex, 
all right 
(repeat) 
 
[Yo, Salt... 
What? 
You know what else will stop the spread of 
AIDS? 
Unh-huh 
If everybody stop cheating and messing around 
and just stay with one person 
...And wear condoms] 
 
 
 
Background: Salt-N-Pepa’s song, “Let’s Talk 
about Sex” became an anthem for people 
everywhere who were struggling to deal with 
the HIV/AIDS crisis. Peter Jennings requested 
that Salt N Pepa rewrite the song to focus on 
the epidemic and "Let’s Talk about AIDS" was 
born.  This rewritten version, released in 1992, 
premiered on the ABC TV special, “In A New 
Light,” and the video became a PSA 
distributed by the New York State Department 
of Health. All the proceeds from both benefited 
the national minority AIDs council (of which 
Patti Labelle is an honorary chairperson) and 
the TJ Martell foundation for AIDS research. 
                          -From www.sing365.com62 
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Sample Lesson Three 
Reel vs. Real Relationships 
 
 
Before class:  

�  Collect materials needed: flipchart paper, markers, tape, and materials to make 
collages.  

�  Collect a diverse assortment of contemporary magazines for use in class. See page 
21 for suggestions of where to get free copies of magazines. 

 
In class:  
1) Icebreaker:  

�  Have the group generate a list of things that they would ideally like in a romantic 
relationship. (Examples include: trust, laughter, healthy sexuality, good 
communication, etc.)  

 
2) Exercise: “Boxed In”: Societal definitions of masculinity and femininity63  

�  Write “Act like a Man” at the top of the flipchart paper 
�  Ask the students: What does it mean to “act like a man”? When they hear that 

phrase, what words come to mind? (Examples might include: “tough,” “strong,” 
etc.) 

�  Draw a box around these words. Ask the boys in the group if anyone has ever told 
them to “act like a man.” Ask them who said it to them? (Examples: father, coach, 
media, etc.) Write their answers near the corner of the box.  

�  Refer to the words in the center of the box. Ask the students what names are boys 
or men called if they don’t act in these ways. If it is appropriate, tell the kids they 
are allowed to use words they wouldn’t usually be allowed to use in the class 
including slang and curse words. (Examples include “wuss,” “punk,” “fag,” etc.) 
List these words on the margins, outside of the box.  

�  Tell the class that the words inside the box are stereotypes about what men are 
supposed to act like in our society. Tell them that boys are not born this way; 
ideas about what it means to “be a man” are learned. 

�  Explain that the words on the outside of the box are used to keep boys and men 
“boxed in” to certain roles and expectations. Draw arrows pointing into the box to 
emphasize the pressure on boys/men.  

�  Discuss which words, inside and outside the box, are related to sexuality. If there 
weren’t many words related to sexuality, see if the group can generate some. 
What do they tell us about sexuality and what it means to “be a man”? (An 
example inside the box might be: “have lots of sex.” An example of a negative 
word outside of the box might be “fag.”) Discuss the implications regarding 
sexual behavior, sexual orientation, etc. 

�  Repeat this exercise using the phrase, “Act Like a Lady” for girls/women.  
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Sample Lesson Three continued 
 
3) Exercise: Media Relationships 

�  Explain that the words generated in the last exercise are examples of stereotypes 
about men and women, and they include stereotypes about male and female 
sexuality.  

�  Hand out copies of recent popular magazines. Break the class into small groups. 
Have them look through the magazine and find images about relationships, gender 
roles (what it means to be male/female) and/or sexuality. Do these images 
coincide with the stereotypes we identified or do they challenge these 
stereotypes? What are the messages about sexuality and gender?  

�  Have each group share one or two magazine images. Have them identify what the 
ad is telling us about relationships or sexuality. (For example, this ad is telling us 
that in order for women to be sexy, they have to be thin. Or this ad is telling us 
that sex and violence are connected.)  

 
4) Activity: Your Ideal Relationship 

�  Refer back to the list you generated during the icebreaker. Have the small groups 
make collages with magazine images and/or original drawings about ideal 
relationships. Encourage them to include messages about sexuality in their 
collages. 

 
 
*Please note: The material in this lesson can be covered in several class periods or after-
school sessions if there is not enough time to complete all activities. 
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Sample Media Production Activity:  
Turn Beauty Inside Out 
 
Teens Climb High (TCH), a program of The Women’s Center, is an empowerment and 
pregnancy prevention program for middle school girls from low-income families in 
Chapel Hill and Carrboro, NC.  As their annual service learning project, TCH girls hosted 
a “Turn Beauty Inside Out” event in Chapel Hill in 2004. The Turn Beauty Inside Out 
(TBIO) Campaign is an ongoing public education effort started by New Moon Magazine 
and now coordinated by Mind on the Media. The campaign was created by a group of 
students, ages 8-14, as a way to give girls and boys the tools they need to overcome 
narrow definitions of beauty. Youth around the country are encouraged to lead locally-
developed TBIO events. For more info, go to http://www.mindonthemedia.org. 
 
In Chapel Hill, TCH participants incorporated their original photography and writing into 
collages representing “inner beauty.” The group generated a list of qualities that they 
admired in others (see page 37). Each girl received a camera and took photographs of 
people that they felt had these “inner beauty” qualities. These pictures were then used in 
the collages, made on sillouhette cut-outs of each girl’s head and shoulders. The girls 
added their own writing (phrases, quotations, poetry, etc.) explaining the images in their 
collage and/or about their concepts of inner beauty. An exhibit of the artwork was 
displayed at a local youth center. Participants also helped write and record radio PSAs, 
and the project was covered by a local newspaper.  
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Collages created by middle school 
students for “Turn Beauty Inside Out” 
day on display at a youth center in 
Chapel Hill, North Carolina.  
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� ��
Handout  
“Inner Beauty” Qualities* 
�
__genuine 
__strong 
__brave 
__trustworthy 
__hardworking 
__curious 
__wise 
__interesting 
__unique 
__soulful 
__bold 
__doesn’t care what other          
     people think  
__daring 
__nice 
__loyal 
__caring 
__good listener 
__good advice giver 
__responsible 
__respectful 
__honest 
__funny 
__helpful 
__independent 
__giving 

__outgoing 
__athletic 
__wise 
__courageous 
__playful 
__intelligent 
__kind 
__loving 
__proud 
__non-violent 
__considerate 
__friendly 
__dreamer 
__leader 
__survivor 
Add more of your own! 
__ 
__ 
__ 
__ 
__ 
__ 
__ 
__ 
__ 
__ 

 
*List generated by 6th, 7th and 8th grade participants in Teens Climb High, a program of The Women’s 

Center of Chapel Hill, NC. www.womenspace.org  
 
�
�
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Sample Media Production Activity   
Public Service Announcements on Sexual Health  
 
In the spring of 2005, girls in the Teens Climb High pregnancy prevention program wrote 
and taped video public service announcements (PSAs). The girls decided together what 
problems they wanted to address, and then researched the issues and wrote scripts. The 
students and program staff worked with the local cable access station to videotape the 
PSAs. The girls’ work was then aired on the local cable station.  
 
Sample scripts:   
HEALTHY RELATIONSHIPS  PSA  
 
Words in all caps will run across the screen. 
 
Girl #1 - RESPECT – Love is really about 
respect. 
 
Girl #2 - COMMUNICATION – Talk to your 
parents. Talk to your partner. Communicate! 
 
Girl #3 - ABSTINENCE – Abstinence is the 
best choice for anybody my age.  
 
Girl #4 - TRUST – Make sure you have the 
most important thing – Trust! 
 
Girl #5 - PROTECTION – When you’re ready, 
protect yourself! 
 
Group Shot 
 
EVERYONE IN UNISON- Respect, 
communication, abstinence, trust, and 
protection lead to good choices for anybody 
who’s somebody! 
 
Girl #1- This message was brought to you by 
the Leadership Girls of Teens Climb High.  

 
*** 

SEXUAL HARRASSMENT PSA 
 
HALLWAY SCENE 
Girls are walking down the hall together. 
Camera zooms in on girl opening her locker.  
 
Girl #1 – Did you know sexual harassment 
happens in middle school? 
 
Girl #2 – What is sexual harassment? 
 
Girl #3 – Sexual harassment is unwanted 
sexual attention. It’s touching that makes you 
uncomfortable or negative peer pressure to do 
things you don’t want to do.  
 
Girl #4 – My friend told me that when she was 
at recess, a bunch of boys were messing with 
her and her friends. They were talking about 
their bodies and trying to touch them.  
 
Girl #1 – I hate it when that happens to me and 
my friends.  
 
Girl #3 – How can we stop sexual harassment? 
 
Girl #2 – You can tell a trusted adult.  
 
Girl #4 – You can stand up to the people 
harassing you! 
 
Girl #2 – Tell them it makes you 
uncomfortable.  
 
Girl #1 – Yeah, tell them to leave you alone.  
 
Girl #4 – Tell them it’s against the rules.  
 
Everyone – We can stop sexual harassment! 
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Section IV 
 
   What Parents Can do to Make a Difference 
 
 

Parents play a very important role in ensuring that youth have 
a healthy relationship with media. The majority of media 
consumption happens at home, so parents are in the best 
position to control what kids are seeing and hearing and to help 
them make positive choices when they’re selecting media.  In 
addition, parents have many opportunities to talk with their 
children about the mass media and to help create media literate 
families.  
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Media Selection: Influencing Your Children’s Media Choices 
 
One important component of avoiding the problems associated with exposure to 
messages in the mass media is to help youth to manage their media “diets.” Just as we 
help our children to eat healthy food, we must help them learn to make healthy choices 
about how much and what types of media they consume. 

Recommendations from the American Academy of Pediatrics:64   

�  Make a media plan. Schedule media times and choices in advance, just as you 
would other activities. A media plan helps everyone to choose and use media 
carefully.  
 

�  Set media time limits. Limit children's total screen time. This includes time 
watching TV and videotapes, playing video and computer games, and surfing the 
Internet. One way to do this is to use a timer. When the timer goes off, your 
child's media time is up, no exceptions. The American Academy of Pediatrics 
recommends no more than one to two hours of quality TV and videos a day for 
older children and no screen time for children under the age of 2.  
 

�  Set family guidelines for media content. Help children and teens choose shows, 
videos and video games that are appropriate for their ages and interests. Get into 
the habit of checking the content ratings and parental advisories for all media.  
 

�  Be clear and consistent with children about media rules. If you do not approve of 
their media choice, explain why and help them choose something more 
appropriate.  
 

�  Keep TV sets, VCRs, video games and computers out of children's bedrooms. 
Instead, put them where you can be involved and monitor children's use. If 
children or teens are allowed to have a TV set or other media in their bedrooms, 
know what media they are using and supervise their media choices. If you have 
Internet access, supervise your children while they are online.  
 

�  Make media a family activity. Whenever possible, use media with your children 
and discuss what they see, hear and read.  
 

�  Look for media "side effects." Unless they come clearly labeled as containing 
violence, sex or graphic language, parents often overlook the messages children 
are getting from media. Instead, be aware of the media children and teens use and 
the impact it could be having. This is especially important if your child shows 
any of the following behaviors: poor school performance; hitting or pushing other 
kids often; aggressively talking back to adults; frequent nightmares; increased 
eating of unhealthy foods; smoking, drinking or drug use.  
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Creating a Media Literate Family 
 
In addition to monitoring media consumption and helping children make positive media 
choices, parents can promote media literacy at home.  An important component of 
becoming media literate is gaining the critical thinking skills to analyze and evaluate 
messages in the media. Parents can help their 
children develop media literacy skills by talking 
with them about the media they’re consuming and 
by encouraging critical analysis.  
 
Here are some tips:  
 

�  Get to know your child’s media 
environment, including the TV and movies 
they’re watching, their music, etc. These 
will provide unlimited opportunities to 
discuss media literacy issues. 

 
�  Find teachable moments. Identify opportunities to explore media literacy with 

your children in everyday, unexpected ways.  
 

�  When talking with your children, focus on the underlying message and on what is 
not said in the media.  Ask your children how they feel about values expressed in 
the media.  Share your feelings and values, but avoid blanket criticism of your 
children’s opinions or favorite media. 

 
�  Value and respect each other’s opinions, even the youngest child’s!  If parental 

opinions are communicated too forcefully or quickly, it may keep children from 
expressing what they think and feel.65 

 
 
Promote media literacy!  Teach your child to ask these questions: 

�  Who paid for the media?  
�  What group are they targeting?  
�  What trick or strategy are they using?  
�  How does the image make you feel?  
�  What story is being told?  
�  What information is left out?  
�  What values are communicated?   
�  Is the message positive or negative?  
�  If it’s negative, what can you do?66  
 

Get in the habit of asking these questions together as a family! 
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Tips for Conversations about Sex  
 
When watching and discussing media as a family, your children may ask questions about 
sexuality and the messages that are communicated.  If your child asks a question and you 
don’t know the answer, it’s okay to say so! It is always better to say that you’re not sure 
than to guess and risk giving inaccurate or misleading information. If you don’t know the 
answer, suggest that you and your child research the issue together. In addition to finding 
out the answer to the question, you will teach the child how to find out information in the 
future. (See pages 50-57 for lists of online resources.)  
 
Here are some additional tips from the Adolescent Pregnancy Prevention Coalition 
of North Carolina: 67  

�  Tell It Like It Is—Avoid fables, vague explanations, and untruths when 
talking about any aspect of sexuality, including conception and birth.  

 
 

�  Listen to Your Child—When your child approaches you with a question or 
concern, stop and listen.  Hold your own immediate reaction (shock, advice, 
etc.) while you explore what s/he is trying to say. 

 
 

�  Give Simple Explanations—Use appropriate names for parts of the body and 
body functions.  Children need a language to use when talking about their 
feelings, ideas, and concerns. 

 
 

�  Show Your Interest—If possible, stop what you’re doing, move toward the 
child, and get on his or her level. 

 
 

�  Be Patient—Expect the same questions and concerns to resurface.  Children 
have difficulty grasping some information.  They often need repeated 
assurance about the changes they are going through. 

 
 

�  Introduce the Topic—Bringing up issues from time to time will give the 
message that you are interested in discussing sexuality.  Your child may be put 
off or resist, but that doesn’t necessarily mean s/he knows it all or doesn’t 
want to talk. 

 
 

�  Keep the Door Open—Let your child know that you are available for other 
conversations or questions on this topic. Tell them this explicitly; don’t just 
assume that they know they can come to you to talk. 

 



Media, Sex and Health: A Community Guide for Professionals and Parents 
                                                                                                                 
      

   44

 
 
Talking about Sex: How to be an “Askable” Parent 
 
When parents and guardians talk with their children and respect them, families ultimately 
have stronger relationships. Research has shown that teens who talked with their parents 
about sex were more likely to have conversations with their partner about STI and 
pregnancy prevention if parents had the knowledge to communicate skillfully with their 
teens.68 Here are some tips from Advocates for Youth, a national organization that 
promotes the sexual and reproductive health of youth. These are phrases that can 
open…or close…the doors of communication with your child:  
�
Door Opener: 

�  That’s a good question! 

�  What do you think about that? 

�  I want to understand how you feel. 

�  Tell me what that means to you. 

�  I’m glad you shared that with me. 

�  It sounds like what you’re saying is […paraphrase what they said]. Is that correct? 

�  Tell me more about that.  

 
Door Slammer: 

�  You’re too young! 

�  Where did you hear that? 

�  If you say that word again, I’ll…. 

�  That’s none of your business! 

�  I don’t care what your friends are doing. 

�  That’s just for boys (girls). 

�  We’ll talk about that when you need to know.69 

 
Using simple “door openers” really works! They let your child know that you are open to 
talking about the subject and that talking about sexuality isn’t shameful or inappropriate. 
In addition, using one of these phrases gives you a chance to think about what you’re 
going to say next! 
 
Remember, just because your child is asking questions about sexuality, it doesn’t mean 
that he or she is having sex!  
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Internet and Sexual Safety 
 
With the advent of the Internet and related technologies, our relationship to media has 
changed.  
 
Cyberspace includes:  

�  Websites – Files or “pages” linked together on the 
World Wide Web.  

�  Email – A service used to send messages to other 
computers. 

�  Peer-to-Peer network (P2P) – A system allowing 
computers to share information and resources such 
as files or music over a communications network.70 

�  Chat room – An Internet location allowing people 
to communicate with each other in real-time (much 
like a phone conversation but with multiple 
people).  Many times chat rooms have a theme so 
that people can choose to chat with people who 
have something in common with themselves. 

�  Instant messaging (IM) – A service much like a chat room; however, the 
messages are shared privately among invited “buddies.”  

�  Blog – A journal or log kept on the Web open to anyone to read. 
�  Search engine – An Internet service where people can look for information on the 

World Wide Web (eg. Google or Yahoo!) . 
�  Message board – Where people post public messages on a website.71 
�  Social network service – Services people use to build their social networks, such 

as MySpace or Facebook, which allow members to create publicly accessible 
Web pages or profiles.72 

  
 
Teenagers use lingo to 
communicate when writing in 
chatrooms or Instant Messaging 
each other, and most parents 
don’t know the meanings of 
some of the most frequently used 
phrases. Ninety-five percent of 
parents don’t recognize common 
slang that is used to let people 
know that teens’ parents are 
watching, such as “POS” (parent 
over shoulder) and “P911” 
(parent alert).73 
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Risks of Online Activity 
 
The Internet has many academic, social and psychological benefits for young people, but 
parents must be aware of risks associated with online activity.  
 

�  1 in 5 children have received an unwanted sexual solicitation online.74 
 
�  30% of teenage girls polled by the Girl Scout Research Institute said they had 

been sexually harassed in a chatroom. Only 7%, however, told their mothers or 
fathers about the harassment because they were worried that their parents would 
ban them from going 
online. 

 
�  86% of girls polled said 

they could chat online 
without their parents’ 
knowledge and 57% 
could read their parents’ 
e-mail.75   

 
�  About 50% of teens have 

communicated online 
with someone they have 
never met.  One-third have talked about meeting the person they met through the 
Internet in real life.76  

 
 
Warning Signs of Unsafe Online Activity from Bobbie 
Eisentock, Ph.D.77  Does your child… 

�  Spend excessive time online, especially late at night?  
�  Become secretive about Internet use? For example, 

when you approach the computer, you hear the 
mouse click to close or hide a window.  

�  Want to be alone when online and become angry or 
defensive when you come over to look at the screen?  

�  Empty the Internet browser history or temporary 
files?  

�  Talk about online “buddies” or receive calls, emails, 
letters or gifts from someone you don’t know 

�  Save sexually explicit pictures without being able to 
provide an explanation as to how they got there? 

�  Act out inappropriate sexual or anti-social behavior? 
�  Perform poorly on schoolwork? 
�  Show signs of depression coupled with extreme 

secrecy about online activities? 
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Teaching Street Smarts in Cyberspace  
 
Help kids stay safe on the Internet by following these guidelines:   

 
�  Keep computers with Internet access in a central place where online activities are 

in clear view (eg. the family room, kitchen or room with the most activity). 
 

�  If kids go online from their rooms, make an open-door policy and monitor online 
activities. 

 
�  Make Internet guidelines and create an online family contract signed by parents 

and children (see pages 48-49 for samples).  
 

�  Know kids’ screen names, passwords, and online “buddies.” Don’t allow them to 
have multiple email accounts.  

 
�  Learn with your children. Ask them to teach you how to use the Internet. Use the 

Internet to plan a vacation, pick out a movie, or plan other family activities. 
 
�  Do not use the computer (or any form of media) as a babysitter.  

 
�  Teach children to never, under any circumstance, give out personal information 

online. 
 

�  Never let them send out their photograph unless it is to a friend of the family or 
relative. 

 
�  Tell them they can talk 

to you if anything 
makes them feel 
uncomfortable or 
scared. 

 
�  Tell them that they 

should never meet in 
person with someone 
they’ve first met 
online. Teach your 
children that when they 
are in cyberspace, 
everyone is a stranger. 

 
�  Reassure kids they can 

tell a trusted adult 
about anything and not be blamed for any wrongdoing or have their Internet 
privileges taken away.78 
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Family Contract for Online Safety: Parent Contract79 
 

I know that the Internet can be a wonderful place for my kids to visit.  I also know that I 
must do my part to help keep them safe on their visits.  Understanding that my kids can 
help me, I agree to follow these rules: 

 
�  I will get to know the services and websites my child uses. 
�  I will set reasonable rules and guidelines for computer use for my children, 

and I will discuss these rules and post them near the computer as a reminder. 
�  I will not overreact if my child tells me about something “bad” he or she finds 

or does on the Internet. 
�  I will try to get to know my child’s “online friends” and Buddy List contacts 

just as I try to get to know his or her other friends. 
�  I will try to put the home computer in a family area. 
�  I will report suspicious and illegal activity and sites to the proper authorities. 
�  I will make or find a list of recommended sites for children. 
�  I will frequently check to see where my kids have visited on the Internet. 
�  I will explore options for filtering and blocking inappropriate Internet 

material from my children. 
�  I will talk to my kids about their online explorations and take online 

adventures with them as often as I can. 
�  I promise to protect my child’s safety online by making sure rules are 

followed.  If my child encounters unsafe situations and tells me, I will handle 
each situation with maturity and good sense, without blaming anyone, and 
will calmly work through the problem with my child to ensure safer Internet 
experiences in the future. 

 
 
___________________________________   __________________ 
Parent/guardian signature      Date 
 
 
___________________________________   __________________ 
Parent/guardian signature      Date 
 
 
___________________________________   __________________ 
Child signature      Date 
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Family Contract for Online Safety: Youth Contract80 
I know that the Internet can be a wonderful place to visit.  I also know that it is important 
for me to follow rules that will keep me safe online.  I agree to the following rules:   
 

�  I will choose a safe and sensible screen name that will not reveal personal 
information about my family or myself. 

�  I will keep my password private, except from my parents.  I will not sign up for 
other e-mail accounts without my parents’ approval. 

�  I will not put my personal information in my profile.  I will not share my personal 
information or that of my parents or any other family member, in any way, shape 
or form, online or with someone I meet online.  This includes, but is not limited 
to name, address, telephone number, age or school name. 

�  I will treat others the way I want to be treated. 
�  I will use good manners when I’m online, including good language and respect.  I 

will not pick fights or use threatening or mean words. 
�  I will make my own personal safety my priority, since I know there are some 

people who might be online and pretend to be someone they’re not. 
�  I will be honest with my parents about people I meet online and will tell them, 

without always being asked, about these people.  I won’t answer any e-mails or 
instant messages from anyone my parents have not approved. 

�  If I see or read things that are bad, icky or mean, I will log off and tell my parents 
so they can make sure it never happens again. 

�  I will tell my parents if I receive pictures, links to bad sites, e-mail or instant 
messages with bad language or if I’m in a chat room where people are using 
swear words or mean and hateful language. 

�  I will not send anything to anyone I’ve met online, without my parents’ okay.  If 
I get something from someone I’ve met online, I’ll tell my parents immediately 
(because that means they have my private information). 

�  I will not do anything that someone I’ve met online asks me to, especially when I 
know it’s something my parents would not be happy about or approve of. 

�  I will not call, write a snail mail or meet in person anyone whom I’ve met online 
without my parents’ approval or without a parent coming with me. 

�  I understand my parents will supervise my time online.  They’re doing this 
because they love me and want to protect me. 

�  I will teach my parents more about the Internet so we can have fun together and 
learn cool new things. 

 
___________________________________   __________________ 
Child signature      Date 
 
___________________________________   __________________ 
Parent/guardian signature     Date 
 
___________________________________   __________________ 
Parent/guardian signature     Date�
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Section IV 
 
   Media Literacy Resources 
 

 
There are many websites that offer excellent resources for 
parents, educators and youth who want to learn more about 
media literacy and related issues. A number of websites include 
free lesson plans for teachers as well as media examples that 
can be used in classrooms. The following list indicates whether 
the sites are most appropriate for students, parents and/or 
educators.  

 
 

 
 
 
 
 
 
 

 

“Media literacy—the ability to critically consume and 
create media—is becoming an essential skill in today’s 
world. Media literacy skills can help one understand not 
only the surface content of media messages but the deeper 
and often more important meanings beneath the surface.” 

-New Mexico Media Literacy Project xv 
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 Media Literacy Websites Student Parent Teacher 

About-Face �� �� ��
A media literacy organization focused on the impact media has on the physical, 
mental, and emotional well-being of women and girls. About-Face works to 
encourage critical thinking about the media and personal empowerment. Some of 
the media examples on the site are somewhat graphic and may be more 
appropriate for older viewers.  There is a particular emphasis on body image and 
an immense list of resources/books related to this topic.  Also, this site has a 
gallery of advertising winners and offenders.   

   

   

   

   

http://www.about-face.org � � �

Action Coalition for Media Education (ACME)   �  

ACME is a coalition that develops and distributes media literacy curricula, and 
supports local, state, and national media reform efforts. This website hosts Media 
Monday that provides free curricula. There is also a listserv that you can sign up to 
talk to other teachers about new ideas related to media literacy. 

   

   

   

http://www.acmecoalition.org   �

Ad Busters Media Foundation �� �� ��
The foundation is made up of a global network of artists, activists, writers, 
students, educators, and entrepreneurs who challenge mainstream media and 
existing power structures.  The site contains news articles from around the world, 
a media empowerment kit for educators, information on campaigns, spoof ads, 
and “uncommercials.” 

� � �

� � �

� � �
http://adbusters.org/home/ � � �

Ad Age - Data Place � �� ��
This site provides information about the 100 businesses spending the most on 
advertising, the top 200 brands, and more.  Need to register to access, but it is 
free. 

� � �

� � �

http://www.adage.com/datacenter.cms � � �

Alliance for Community Media � �� ��

The Alliance is committed to assuring everyone's access to electronic media. It 
advances this goal through public education, progressive legislative regulatory 
agenda, coalition building and grassroots organizing. 

� � �

� � �

� � �

http://alliancecm.org � � �

The Alliance for a Media Literate America (AMLA) � �� ��

The AMLA's mission is to stimulate growth in media literacy education in the U.S. 
by organizing & providing national leadership, advocacy and networking. 

� � �

� � �

http://www.amlainfo.org/ � � �

American Academy of Pediatrics � �� ��
This website links parents and teachers to Media Matters, a national public 
education campaign of the American Academy of Pediatrics.  It provides 
information about the influence media has on child and adolescent health. 

� � �

� � �

http://www.aap.org/advocacy/mediamatters.htm � � �
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 Media Literacy Websites Student Parent Teacher 
 
Assignment: Media Literacy � �

�
��

Through the Maryland State Department of Education, this website provides a 
wealth of teaching tools and resources for incorporating media literacy skills into 
the K-12 curriculum.   � � �
http://www.marylandpublicschools.org/MSDE/programs/medialit/ � � �

BADadvertising �� �� ��
Offers plenty of counter ads against tobacco advertisements.  The website gives 
directions on how to create your own counter ad. � � �

http://www.badvertising.org  � � �

Billboard Liberation Front �� �� ��

This website describes the creative work of the Billboard Liberation Front.  Utilizes 
media manipulation through billboards/signage. 

� � �

� � �

http://www.billboardliberation.com/ � � �

California Newsreel � �� ��
Film and video for social change and media literacy.  Offers Patricia Aufderheide's 
important "General Principles of Media Literacy" online as well as educational 
videos for high school classroom or home use. 

� � �

� � �

http://www.newsreel.org � � �

Center for Digital Democracy � �� ��
This organization is committed to preserving the openness of the Internet and to 
realizing the full potential of digital communications through the development of 
noncommercial, public interest programming. 

� � �

� � �

http://democraticmedia.org � � �

Center for Media Literacy � � ��
This organization is the largest producer and distributor of media literacy 
resources in the U.S. The site features an online catalog of media literacy books, 
products, lesson plans, articles, and additional website links.  

� � �

� � �
http://www.medialit.org � � �

Center for Media and Public Affairs � �� ��
This is a nonpartisan research and educational organization which conducts 
scientific studies of the news and entertainment media. � � �
http://cmpa.com � � �

Center on Media and Child Health � �� ��
Offers research articles and literature describing the effects of media on young 
people’s health and health-related knowledge, attitudes and behaviors. � � �

http://www.cmch.tv/ � � �

Children Now � �� ��
One objective of this organization is to improve the quality of news and 
entertainment media both for children and about children's issues. Their website 
has information on how recent FCC changes affect youth TV programming. 

� � �

� � �

http://www.childrennow.org � � �
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 Media Literacy Websites Student Parent Teacher 

Coalition for Quality Children’s Media � �� ��
The coalition’s goals are to teach children how to critically analyze messages from 
the media, as well as make quality children’s programs more visible and easily 
available.  The website provides reviews of children’s media, articles written by 
media specialists, parenting tips, free newsletters, and educational media 
products.  

� � �

� � �

http://www.kidsfirst/start.html � � �

Consumersunion.org � �� ��
Special reports on consumerism, especially marketing aimed at kids. � � �

http://www.consumersunion.org � � �

Educational  Video Center �� �� ��
Pioneering organization dedicated to youth-focused video production.  The site 
has sample curricula, production handbooks, and research papers on media 
analysis. � � �

http://www.evc.org � � �

Gender Ads: Ads, Education, Activism �� �� ��
This website offers a large collection of gender-related advertising materials.  It is 
a great resource for analyzing how gender is portrayed in advertising. 
  

� � �

� � �

http://www.genderads.com  � � �

Girls, Women + Media Project �� �� ��
A non-profit initiative and network serving as a resource for students, teachers, 
and parents to help raise awareness of how women and girls are portrayed in the 
media.  It also provides an opportunity for people to be a part of an action-oriented 
e-list. 

� � �

� � �

http://www.mediaandwomen.org  � � �

The Just Think Foundation �� �� ��
Just Think teaches youth to evaluate, understand and create media messages. 
They deliver programs that foster critical thinking and media production and help 
teachers and students to become aware of the choices they make about media.  

� � �

� � �
http://justthink.org � � �

Kaiser Family Foundation �� �� ��
The Foundation conducts research concerning the relationship between 
entertainment media and health, with a special focus on children and media. The 
purpose of the research is to provide data to help inform policymakers, journalists, 
the research community, healthcare providers, the media industry, and the public. � � �
http://www.kff.org/ � � �

KQED Site � � ��
This site offers a resource guide for video production in the classroom, which 
includes books, magazines and videos. It also details the basic equipment needed 
for classroom video production, media literacy lesson plans, and a glossary of 
media literacy terms. 

� � �

� � �

� � �

http://www.kqed.org/cell/mediaeducation/mediaclassroom/videprodclass/ � � �
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 Media Literacy Websites Student Parent Teacher 

Internet Keep Safe Coalition �� �� �
This coalition was formed to teach basic rules of Internet safety to children and 
parents. � � �

http://ikeepsafe.org  � � �

Media Awareness Network 
�

��
�

��
�

��
The largest educational web site for media literacy in North America, with over 250 
copyright-cleared media education lesson plans and activities for students. There 
is also a forum for students to debate current media issues. 

� � �

� � �
http://www.media-awareness.ca � � �

Media Education Foundation (MEF) � �� ��
The MEF produces & distributes video documentaries to encourage critical 
thinking about the relationship between media ownership, media content, and the 
democratic demand for diverse representations of people and informed citizen 
participation.  It also provides study guides for media education in classrooms. 

� � �

� � �

� � �
http://mediaed.org � � �

MediaLiteracy.com � �� ��
This website contains resources for advancing media education through teaching 
and parenting.  It also has a number of statistics and visitors can sign up for email 
news and notices to increase knowledge about media literacy. � � �
http://www1.medialiteracy.com/home.jsp � � �

Media Literacy Clearinghouse � �� ��
This website is designed for K-12 educators who want to integrate media literacy 
into the classroom.  Provides lesson plans and links for planning curriculum, 
testimonials from parents, and statistics/studies. � � �
http://medialit.med.sc.edu/ � � �

Media Literacy Online Project � �� ��
The Education School of the University of Oregon sponsors this compendium of 
articles, essays, and research related to media literacy.  It provides a support 
service for teachers and others concerned with the influence of media on youth. 

� � �

� � �
http://interact.uoregon.edu/MediaLit/mlr/home/index.html � � �

Mediarights.org � �� ��
A nonprofit organization that helps media makers, educators, librarians, nonprofits, 
and activists use documentaries to inspire dialogue on social issues. � � �

http://www.mediarights.org � � �

Mind on the Media � �� ��
Mind on the Media raises public awareness about the negative effects of images 
in the media.  One of their projects, the “Turn Beauty Inside Out” Campaign, works 
to foster participation, discussion and awareness of images of girls and women in 
the media.  It has a resources page with links that are geared towards parents. 

  �

� � �

� � �

http://www.mindonthemedia.org/ � � �
 
 �

�
� �
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 Media Literacy Websites Student Parent Teacher 
 
Movie Mom 

�
��

This website, through Yahoo! Movies, helps parents choose appropriate films for 
children. � � �

www.moviemom.com � � �

Musicians United for Song in the Classroom (M.U.S.I .C) �� �� ��

A not-for-profit that promotes the educational use of songs in the classroom. � � �

http://learningfromlyrics.org  � � �

NAMAC �� �� ��
A national association of a diverse mix of organizations and individuals dedicated 
to a common goal: the support and advocacy of online/multimedia arts. � � �

http://namac.org � � �

National Institute on Media and the Family � �� ��
This national nonprofit provides a wide range of media literacy information, 
including fact sheets on children's media habits, music/games/movie reviews, 
ratings systems, music, and more.  It has an excellent Resources and Facts/Tips 
pages for different topics (ie. “12 Tips for Taming the Tube”, etc.). 

� � �

� � �

� � �

http://www.mediafamily.org � � �

National Telemedia Council � �� ��
This is the United States’s oldest continually operating media literacy organization.  
It values reflective cooperation rather than confrontation with the media industry. 

� � �
� � �

http://www.nationaltelemediacouncil.org/ � � �

Net Effect: Girls and New Media � �� ��
This website has a list of tips for parents of daughters accessing the Internet and 
research data on Internet usage among teenage girls. � � �

http://www.girlscouts.org/research/publications/original/net_effect.asp � � �

New Mexico Media Literacy Project (NMMLP) �� �� ��
The NMMLP cultivates critical thinking and activism in the media culture to build 
healthy and just communities. They provide resources such as videos, CD-ROMs, 
and other items for agencies to purchase and use. Media literacy instructor 
training is also offered. 

� � �

� � �

http://www.nmmlp.org � � �

PBS Teachersource - Media Literacy � � ��
This link includes helpful information for teachers wanting ideas for implementing 
media literacy in the classroom. � � �

http://www.pbs.org/teachersource/media_lit/getting_started.shtm � � �

Peter D's Media Literacy Web Site � �� ��

This site is a useful source of media literacy news, research, and activism.  It also 
has specific articles and handouts for parents on protecting children. 

� � �

� � �
http://www.medialiteracy.net � � �
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 Media Literacy Websites Student Parent Teacher 
 
Project LOOK SHARP �

�
��

�
��

An initiative to support the integration of media literacy into classroom curricula at 
all grade levels and instructional areas, as well as to evaluate the effectiveness of 
media education in schools.  This site provides training, materials, and support. 

� � �

� � �
 
http://www.ithaca.edu/looksharp/ � � �

Reel Action �� �� ��
This website contains resources and opportunities for youth interested in media 
production. � � �
 
http://www.proscenia.net/reelaction/ � � �

See Jane �� �� ��
See Jane seeks to engage professionals and parents in a call to dramatically 
increase the percentages of female characters and to reduce gender stereotyping 
in media made for children 11 and under. � � �
 
http://www.seejane.org/ � � �

Teen Health and the Media Websites �� �� ��
This site is a virtual meeting place for teens, parents, educators, health 
professionals, and others who share a strong commitment to teen health. Using 
the power of media literacy, they encourage young people to make healthy 
choices and to interact with the media both as critical viewers and creators.  � � �
http://depts.washington.edu/thmedia/ � � �
This second link to the Teen Aware: Sex, Media, and You  curriculum resource is 
based on Washington’s nationally acclaimed Teen Aware Project.  It contains a 
wide variety of lesson plans and resources for youth.  ���� �� ��
http://depts.washington.edu/taware/  � � �
Teen Media: Mass Media and Adolescent Health  � �� ��
Presents results from a five-year study looking at the impact media has on 
teenagers’ sexual health. This research was conducted by The School of 
Journalism and Mass Communication at UNC-Chapel Hill. 

� � �

� � �
 
http://www.unc.edu/depts/jomc/teenmedia/  � � �

Video Production Course � � ��
Teacher Stephanie Drotos has put her entire 9-week curriculum for video 
production on the web. It includes desktop publishing and video, daily lesson plans 
and classroom handouts. 

� � �

� � �

http://www.geocities.com/Hollywood/Hills/1902 � � �

Zillions Education Center �� �� ��
Consumer Reports' Zillions magazine contains consumer information for kids and 
research studies about kids and advertising.  It also has an Ad Smarts section —
for example, illustrating food ad tricks to show kids how commercials really work. 

� � �

� � �
www.zillions.org � � �
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More Resources  
 
Teen Sexual Health: 

�  www.advocatesforyouth.org 
�  www.iwannaknow.org 
�  www.talkingwithkids.org 
�  www.teenawareresources.org 
�  www.teenhealthandthemedia.org 
�  www.teenwire.com 
�  www.sxetc.org 
�  www.appcnc.org 

 
 
Online Safety Guidelines: 

�  www.childnet-int.org 
�  www.cyberangels.org 
�  www.cyberpatrol.com 
�  www.cybersmart.org 
�  www.fcc.gov/parents 
�  www.getnetwise.org 
�  www.isafe.org 
�  www.netfamilynews.com 
�  www.netsmartz.org 
�  www.safekids.com 
�  www.safeteens.com 
�  www.surfswellisland.com 
�  www.wiredkids.com 
�  www.wiredsafety.org 

 
 
Sample Internet Filters:  

�  Cyber Patrol: www.cyberpatrol.com 
A utility that allows parents to manage computer use in their household 
�  Net Nanny: www.netnanny.com 
A utility that allows parents to see and control access to websites and block sites they 
deem inappropriate 
�  Cyber Sitter: www.cybersitter.com 
Gives parents the ability to limit their children’s access to the Internet  

 
 
Netiquette & Online Lingo: 

�  www.learnthenet.com 
�  www.onlinenetiquette.com 
�  www.albion.com 
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Let’s Meet in Real Life   

Source:  
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Martin Luther King, Jr. Blvd, Chapel Hill, NC 27514, (919) 968-2760. 
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